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TAP INTO THE PULSE OF FIERCE SPENDING POWER

HIGHLY AFFLUENT & EDUCATED PROFESSIONALS

CATEGORY INDEX

HHI $75K-$149,999 127

HHI $150K+ 131

Men 18-34 166

Men 18-49 163

AUDIENCE COMPOSITION

• 49% of CBS College Sports Network viewers earn over $75K

• Mean Household income: $88,711, #1 national sports network

• Our audience is 31% more likely to have a HHI over $150K

• 19% of CBS College Sports Network viewers are Black/African-American (164 index)

AUDIENCE BEHAVIOR

• Our audience is 42% more likely to have bought an HDTV in the last year

• Our audience ranks #1 in intent to buy a first house/residence in the next 12 months (122 index)

• Our audience is 40% more likely to invest in stocks, bonds, or mutual funds in the next 12 months

• Our audience is 20% more likely to purchase a new vehicle in the next 12 months

• Our audience is 57% more likely to purchase a home theater system in the next 12 months

• Our audience is 38% more likely to agree that they would be willing to receive advertisements on their cell 
phone

• Our audience ranks #1 in having a great deal of knowledge/experience in environmentally-friendly 
products (index 117)

• Our audience is 29% more likely to have a great deal of knowledge on New Technology

• Our audience is 13% more likely to have a great deal of knowledge on Mobile/Cell Phones

*Source: MRI Spring 2009 Index is based on Adults 18+. Ratings are based on reported sports networks.


